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ABOUT NO LAYING UP

No Laying Up is a community of educated fans dedicated to discussing, playing, following, and laughing about golf at 
all levels. Born as the solution to a simple complaint shared by four friends and avid golfers – that golf coverage 
and content was typically dull – No Laying Up’s distinct and authentic voice resonates with a loyal and growing 
community. Above all, No Laying Up uses its resources to serve as the voice of the golf fan.

https://www.youtube.com/watch?v=S7wBoiD911A


MEMBERS & PARTNERS

Big Randy 
Co-Founder 

CFO | Slenderman 
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Tron  Carter 
Co-Founder 
Takesmith 
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Neil Schuster 
Co-Founder 
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Co-Founder 
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The No Laying Up Ecosystem:
Inform, Entertain, & Engage A community of Avid Golfers

Podcast Network Original Video Content

EVENTS & MESSAGE BOARDAPPAREL & MERCHANDISE The Nest Membership

Social Reach



Audience & Engagement



2020 NLU Audience Metrics:

PLATFORM 2020 2019 YOY GROWTH

Podcast 
• 128K - Unique Downloads Per Episode (Nlu Podcast) 
• 16.9MM+ - Total Unique Downloads (all Podcasts) 
• 182 - Total Episodes (all Podcasts)

• 109K - Unique downloads per episode (NLU Podcast) 
• 8.3MM+ - total Unique downloads (all podcasts) 
• 128 - Total Episodes (all Podcasts)

14% 
47% 
30%

youTube  
• 1.8MM Hours - Total Watch Time 
• 7.7MM - Total Views 
• 69.5MM- Total Impressions 

•  711K Hours - Total watch time 
• 4.3MM - total Views 
• 36.4MM - Total Impressions

61% 
43% 
47%

Video 
Engagement 

• 69.5k - Total Subscribers 
• 13:22  Minutes - Average Watch Time Per Video 
• 55.3% - Average Percentage of Video Viewed

• 37.2k - Total Subscribers 
• 9:24 minutes - Average Watch Time Per Video 
• 54% - Average Percentage of Video Viewed

45%  
36%  
1%

Social 
Reach 

• 628K+ - Total Followers across Platforms 
• 339MM - Total Impressions from Twitter

• 320,000+ - Total followers across Platforms  
• 189MM - Total impressions on tweets in 2019

49% 
44%

2020 vs. 2019

ALL PODCAST METRICS ARE IAB 2.0 CERTIFIED



The NLU Community:
The NLU fanbase is a global collection of golfers that includes everyone from Sunday hackers to some 
of the most famous professional Golfers in the world. 

•

They connect constantly via: 
• Twitter 
• Instagram 
• YouTube 
• NLU Message Board 
• On the golf course



The NLU Community:
NO Laying UP’s core Community: Young, Male, & Affluent

GenderAge

Source: No Laying Up Google, Twitter, & YouTube Analytics and NLU 2020 Survey of 3300 respondents 

68% of Respondent households earn over $100,000



The NLU Community:
NO Laying UP’s Reach is Global 

Top Countries in 2019

Source: No Laying Up Google & YouTube Analytics 

Top States in 2019
NO Laying UP Pro Shop Purchases All time: 

 47 Countries & Counting



NLU SoCial Reach & Engagement:

NLU prioritizes Authenticity and Engagement with its audience across social channels 
•

Sources: Twitter Analytics 11/28/19-2/28/19

No Laying UP’s engagement rate:  
7x higher than the twitter average



Sponsorship Opportunities



Sponsorship Opportunities: 

Available Vertical Sponsorships: 
(includes category exclusivity)  
• Travel Industry 
• Alcohol/Spirits 
• Home Goods/Furniture 

Title SPonsorships: 
• Crash Course Podcast & Video Series (Slide 15) 
• Wild World of Golf Video Series  (Slide 18) 
• Strapped Video Series (Slide 20) 
• No Laying UP Live Show (Slide 22)

Custom Content Sponsorship:  
• Podcast Advertising (slide 13-15) 
• On-site Tournament Promotion (Slide 21) 
• Co-branded Custom Content (Slide 21) 
• Merchandise Licensing (Slide 27) 
• NLU Event Sponsorships (Slide 24) 
• Email Newsletter Sponsorship (Slide 27) 



NO Laying UP’s Core Community:  Has Made a purchase due to Advertising on NLU

Sponsor Impact

Twitter

Trap Draw

Newsletter

Nest Membership 

Long Videos

Podcasts

Source: No Laying Up 2020 Census (3400+ responses) 



Source: No Laying Up 2020 Census (3400+ responses) 

NO Laying UP’s Core Community:  Enjoys the structure of the Podcasts

No Laying UP Podcast Advertising

Twitter

Trap Draw

Newsletter

Nest Membership 

Long Videos

Podcasts



Podcasts



The NO Laying UP Podcast:

2021 Value Proposition: 
• Flexible Sponsor messaging That reaches a large, golf 

obsessed audience  
• Redistribution on PGA Tour Live Sirius XM channel every 

Monday night at 8pm EST 
• 85% of 2021 Advertising Inventory is already Reserved 
• Current Podcast Sponsors include:  

• Callaway Golf 
• Charles Schwab 
• BMW 
• Whoop 
• Precision Pro  
• Draft Kings

2020 2019 YOY GROWTH

• 128K - Unique Downloads Per Episode 
• 15.2MM+ - Total Unique Downloads 
• 119 - Total Episodes

• 109K - Unique downloads per episode 
• 7.6MM+ - total Unique downloads 
• 71 - Total Episodes

15% 
53% 
41%

ALL PODCAST METRICS ARE IAB 2.0 CERTIFIED



The Trap Draw Podcast:

2021 Value Proposition: 
• Weekly Podcast on Golf & Golf Adjacent topics released across all 

Podcast platforms  
• No Laying Up’s Core Audience of Avid Golfers 
• 75% of Current Podcast inventory is Reserved  
• Current Podcast Sponsors:  

• Whoop 
• Precision Pro  
• Draft Kings 
• Original Penguin 
• Raen 
• Rapsodo

ALL PODCAST METRICS ARE IAB 2.0 CERTIFIED

2020 2019 YOY GROWTH

• 26.6k - Unique Downloads Per Episode 
• 1.65MM - Total Unique Downloads 
• 62 - Total Episodes

• 16.2k - Unique downloads per episode 
• 810k - total Unique downloads 
• 49 - Total Episodes

39% 
51% 
21%



The Crash Course Podcast & Video Series:

Overview: 
• No Laying UP is often asked for Golf course 

recommendations, more content related to GOlf Course 
reviews  

• Crash Course is a new Podcast & Video series from No 
Laying UP that will offer unfiltered Opinions on golf 
courses around the world 

• The Crash Course series will have evergreen value as this 
content library will serve as a resource to Anyone in the 
NLU audience that is planning a golf trip or curious about 
the specifics of a particular Golf Course

A New Podcast Series From No Laying Up (Launching April 2020)

SPonsorship: 
• No Laying up is currently seeking a Title sponsor for 

Crash course



ORIGINAL VIDEO CONTENT



Overview: 
• No Laying UP has a lean but productive Video Production Operation that Ideates, Films, Edits, & Distributes Golf Video Content.  
• NO Laying UP Has Three (3) Original Video Franchises And Produces Custom Video Content for Select Partners.  
• No Laying Up Distributes all its content Through Its Robust Social MEdia Channels and through Distribution Partners Around 

the WOrlD.

Sponsors & Distribution Partnerships:

Distribution Partners Include:  
• Stadium  
• SIRIUSXM RADIO 
• Terry Steiner (in-flight Entertainment) 
• FuboTV 
• USGA

Video Sponsors Include:  
• BMW 
• Precision Pro 
• Callaway Golf 
• Original Penguin 
• Charles Schwab

PLATFORM 2020 2019 YOY GROWTH

youTube  
• 1.8MM Hours - Total Watch Time 
• 7.7MM - Total Views 
• 69.5MM- Total Impressions 

•  711K Hours - Total watch time 
• 4.3MM - total Views 
• 36.4MM - Total Impressions

61% 
43% 
47%

Video 
Engagement 

• 69.5k - Total Subscribers 
• 13:22  Minutes - Average Watch Time Per Video 
• 55.3% - Average Percentage of Video Viewed

• 37.2k - Total Subscribers 
• 9:24 minutes - Average Watch Time Per Video 
• 54% - Average Percentage of Video Viewed

45%  
36%  
1%



Wild World Of Golf:

 

nine hole exhibition matches showcasing interesting golfers, golf courses, and competitive formats. By Combining the 
unique perspective of each No Laying Up member, the look and feel of a traditional golf telecast, and the high-level play 
of professional golfers, No Laying Up has Created a fresh, entertaining, and exciting alternative to traditional golf 
Competition. 

1. Wolf Hammer with Hank Lebioda & Curtis Luck (Isleworth CC) 
2. Alternate Shot with Julian Suri & Justin Hueber (Timuquana CC) 
3. Modified Stroke Play with Zac Blair (Sweetens Cove GC) 
4. The 9 Club Challenge at The Cradle (Pinehurst Resort) 
5. NLU vs. Jim Furyk at Jacksonville Beach GC (premieres April 

2020)

• 95k+ - Average views per episode 
• 25 minutes+ - Average view duration per episode 
• 7,000+ - Viewer comments 
• 99.1% - Like vs. dislike ratio (4,950+ likes) 

Episodes:

Engagement:

https://youtu.be/Q_ymw0f6f_g
https://youtu.be/1rR34rpEVic
https://youtu.be/XeXtH7Mhxvs
https://youtu.be/WWERI1WeQ80


Tourist Sauce:

Tourist Sauce (Seasons 4)Tourist Sauce Season 3 (California) 

Overview 
• 6 seasons (61 total episodes) across Australia, New Zealand, Scotland, California, Ireland, & NOrth/South Carolina 
• No Laying Up handles all aspects of video creation & Production giving the audience an authentic look into interesting 

stories in golf  
• Sponsors Include:  

• BMW (Seasons 1-2) 
• Callaway (Seasons 3-4) 
• Original Penguin (Season 5) 
• Precision Pro (season 6)

No Laying Up’s Original Golf travel series exploring the history and beauty of Golf Around the World

Tourist Sauce (Seasons 5)

https://youtu.be/HNtFH1F-uiI
https://www.youtube.com/watch?v=Patp5kbYOoU
https://youtu.be/ydK7kNspDkM


Strapped:

Overview 
• Neil & Big Randy Have a budget of $500 for 3 rounds of golf and A two night STay in Cities aCross the U.S.  
• Strapped Gives the NLU Community an authentic look into interesting stories In public & Affordable golf  
• NLU produces 4 Strapped Seasons a year (Each season consists of 3 Episodes) 
• No Laying Up handles all aspects of video creation & Production 

No Laying Up’s Search For Budget Golf, Interesting People & The Mega Bonus All over The USA 

 
STRAPPED RENOSTRAPPED Baltimore STRAPPED Louisiana



Custom Branded Content:

 

A Road Trip Inside The Callaway 
Tour Truck 

An inside look The Callaway tour truck, which 
IS on-site at every PGA Tour event.

• No Laying Up handles all aspects of video creation giving the NLU audience an authentic look into 
interesting stories in golf and allowing Callaway to focus on other aspects of their marketing strategy 

• Organic product placement in all No Laying Up video content 
• Brand awareness as presenting sponsor & Promotion to NLU Audience

“Colonial” - A Closer Look at the 
Oldest Tournament On Tour 

A deep dive into what makes Colonial unique 
through on-site interviews and observations.

NLU Travel: Germany, Part II – 
Autobahn, TV production and 

Thomas Bjorn 

A Road Trip to the BMW European Championship

SPONSOR: Charles Schwab SPONSOR: Callaway Golf SPONSOR: BMW 

https://youtu.be/HNtFH1F-uiI
https://youtu.be/HNtFH1F-uiI
https://www.youtube.com/watch?v=c6bBUf3h4XI&t=2s
https://www.youtube.com/watch?v=c6bBUf3h4XI&t=2s
https://youtu.be/iwVCc8a3ECQ
https://youtu.be/iwVCc8a3ECQ
https://youtu.be/iwVCc8a3ECQ


The No Laying Up Live Show:

Overview: 
• NO Laying UP Host a Live Show on Twitter from Its headquarters in Jacksonville Beach, florida  
• The live show takes place after every round of major golf championships and Select premiere 

tournaments (i.e. Ryder Cup, Presidents Cup, & Players Championship) 
• Sponsorship of the live show is available and includes branding on screen during the live Show as well as 

Branding in Social media promotion



The Community



The Nest:  
• 3400+ active members 
• Engaged Audience that we survey and gather feedback from Annually via 

the NLU Census 
• An authentic way to engage NLU’s core fans with Unique Events, giveaways, 

and special promotions

NLU Events:  
• 24 Member-Hosted Events on the 2021 Calendar Around the U.S. 
• 6 ‘Marquee Events' Hosted By NLU including our Year end Championship, The 

Nest Invitational Tournament (NIT) 
• We Also Co-host events with Partners Including BMW, Pinehurst, & Bandon 

Dunes 
• All Events have a Charity Partner  

The Birdhouse: 
• NLU’s first Golf Vacation home at Sweetens Cove Golf Course in Tennessee 
• Various ways to integrate Yeti Products into the house in 2021 
• NLU plans to Invest in future Golf Rental Properties across the U.S. 

Community Engagement:



No Laying Up 2021 Event Series:

Members have the chance to Qualify for the Nest Invitational Tournament (NIT) at events throughout the Year

Events Range in Size and Scope from Grass roots, member Run meet-up’s to Multi-day NLU hosted events



The Nest:

Member Benefits include: 

• Full Access to No Laying Up’s Refuge Message Board 
• Early Access to Event Signups 
• Exclusive Nest Merchandise 
• Monthly Nest Podcast 
• Member Directory 
• 15% off the No Laying Up Pro Shop 
• Annual Gift 
• Nest Invitational Tournament

Mission: 

Foster an engaged community of avid golfers and provide 
added value to No Laying Up fans around the world.  No Laying 
Up offers members a wide array of value from all areas of 
the business as well as from select partners.   



The Birdhouse:
• NLU owns A 6 bedroom house 110 yards from the first tee at 

Sweetens Cove, GC, in Tennessee 
• The Birdhouse is Designed and Furnished Specifically for Avid 

golfers and golf trips. 
• NLU plans to Invest in future Golf Rental Properties across 

the U.S. near remote but popular golf destinations

Garage Warm up Area and Putting green The ‘10th tee’ in The Front Yard

The common room upstairs



NO Laying UP Merchandise:

Overview:  
• A #SmallShop with a Global Footprint  
• Digitally Native E-commerce Operation  

(store.nolayingup.com) 
• Apparel & Accessories for both on & Off the Golf 

Course 
• Custom Products Designed & Sourced by NLU 
• Apparel Partnerships with Original Penguin, 

Holderness & Bourne, Callaway Golf, & Criquet 
• Bi-Monthly Newsletter Promotion

key 2020 Metrics:  
• 20,000+ - Total Orders 
• 153% - Year over Year Revenue growth 
• 31% - increase in Avg. order value

http://store.nolayingup.com


Member Profiles



Chris Solomon

Soly is a founding member of No Laying Up and developed a love 
for golf from his dad growing up in Dublin, Ohio. After playing 
golf and basketball in high school, he took his mediocre talents, 
to Miami University graduating with a major in accounting. Upon 
entering the real world, Soly worked for KPMG in their financial 
services audit practice where he spent six years auditing banks, 
broker-dealers, and insurance companies in Chicago. In 2015, he 
took a secondment opportunity with KPMG in the Amsterdam 
office. His 18 month rotation quickly turned into 33 months with 
visits to nearly 50 countries on weekends and holidays. Upon 
getting (politely) pushed out of the Netherlands in 2017, Soly 
became the first co-founder to dive into No Laying Up full time.. 
Since 2014, Soly has been responsible for the @NoLayingUp social 
media accounts and has helped grow them from zero to over 
200,000 followers across platforms. He also hosts the No Laying 
Up podcast discussing a wide range of topics from interviews with 
professionals to golf travel. Soly lives in Neptune Beach, FL and 
tries not to think of how much he misses living along the canals 
of Amsterdam. 



Todd Schuster

Better known by his nom de plume, Tron Carter, Todd is a founding 
member of No Laying Up and the group’s resident spicy 
curmudgeon. Todd and Soly lived next-door to one another during 
their freshman year at Miami University (the OHIO one), during 
which time the seeds of NLU were sowed. He then lived with Big 
Randy for a couple years during the latter half of college and a 
subsequent “lost” semester spent in Colorado. After an 
internship with the Cincinnati Reds, an illustrious bartending 
career, and then seven years spent in the hotel business in 
Atlanta and Boston, Todd decided to take his talents to Jax Beach 
to go professional as the self-proclaimed golf Twitter 
ombudsman. Outside of bringing heat and gladly playing the heel, 
Todd operates as a shadow merch oligarch, specializing in 
sourcing, forecasting and strategy. Todd lives in Jacksonville 
Beach with his wife Alex, two-year-old son Freddie, and miniature 
Australian shepherd. When he’s not fired up about something 
totally ancillary in the golf world, Todd is deep into food, wine, 
and travel. 



Phil Landes

Phil (dba “Big Randy”) is a founding member of No Laying Up, hailing 
from Cincinnati, Ohio. After a brief stint hoisting long-range 
jumpers in Lexington, Virginia as a cog in the NCAA machine, he 
transferred to Miami University where he befriended Tron and 
Soly. He gave the ‘real world’ a shot out of college, going into 
public accounting with a ‘Big Four’ shop in Cincinnati before 
heading off to graduate school at Indiana’s Kelley School of 
Business. Upon the realization that nobody would be willing to 
pay him to remain a college student forever, Phil worked as a 
consultant for a startup in the college athletics space before 
making the very prudent career decision to coach high school 
basketball. For five years he guided freshman in central Ohio to 
great heights while also working as a special education teacher. 
In the spring of 2018 he plunged full-time into the golf world and 
moved to No Laying Up Headquarters in Jacksonville Beach, 
Florida. He enjoys exchanging ideas with the community 
bookstore staff, plotting an entrance into the local surf culture 
with DJ, and generally trying to live the life of a retired 
professor. 



Neil Schuster

The self-proclaimed ‘Merch Czar,’ Neil is a founding member of No 
Laying Up and has played a big role behind the scenes since day 1 
running merchandising and guerilla marketing campaigns with 
his older brother Tron Carter. Also known as “Icarito,” owing to 
his penchant for ejecting under-par golf in epic fashion, Neil has 
taken on a bigger role in front of the camera recently as NLU 
ramps up its original video content. In 2019, he took the plunge 
and made the Cinderella side hustle known as No Laying Up his 
full time focus. Before NLU, Neil spent 2+ years at Google and 
another 4 years working for two different disruptive and wildly 
unsuccessful start-up’s in San Francisco. He graduated from 
Columbia University where he majored in creative writing and 
played 4 years of mediocre free safety culminating in a double 
overtime win on Senior Day to cement a 1-9 record and avoid the 
shame of a of an 0-10 defeated season #GoLions. He now lives in 
Brooklyn and wears a jean jacket regularly to ensure that he’s a 
walking cliche. 



DJ Piehowski

D.J. Piehowski is the newest addition to the No Laying Up 
crew, joining in late 2017 to help NLU with the #PivotToVideo. 
Before joining, D.J. worked for 5+ years at the PGA Tour, 
where he helped launch the brand’s social media accounts 
and eventually moved on to oversee special written and 
video projects for PGATour.com and Skratch. He also covered 
junior and college golf for Golfweek after graduating from 
Bradley University in 2010 (shout out to Kirby Puckett). 
Since joining NLU, D.J. has helped launch the original video 
series “Tourist Sauce,” “Strapped,” and “Wild World of Golf.” 
He lives in Neptune Beach, FL, with his wife Justine and two 
dogs. He loves to surf, he just can’t really do it.


